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“Lean Strategy Making,” HBR, May-June 2025.
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“The Power of Strategic Fit,” HBR, March-April 2025.

BIRIIES2A7IIMRTERRE &L
237y -aAvEA—-HYILNAKF (AR A-VRRY - RY—)L-FT-EDRRX-FUR-ITa/ 37X BHIR) FH
“You Should Be Able to Boil Your Strategy Down to a Single Clear Visualization,” HBR, July-August 2025.
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