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“How the Busiest People Find Joy,” HBR, July-August 2025.
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“A Guide to Taking Better Breaks at Work,” HBR.org, February 5, 2025.

HICTH [RB] T5RHRBLEE
JURTFA—F +THL R (N=N=F EYRRX + R —)L LHkEEN)
“Everyone Deserves a Season to Step Back,” HBR.org, February 5, 2025.
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