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Overcoming Overwork (The Big Idea)
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“Leaders Shouldn’ t Try to Do It All,” HBR, January—February 2025.
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“A Workaholic’ s Guide to Reclaiming Your Life,” HBR.org, September 11, 2024.
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“How Companies Can End a Culture of Overwork,” HBR.org, September 11, 2024.
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