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“The Legacy Company’s Guide to Innovation,” HBR, September-October 2024.
URL : https://hbr.org/2024/09/the-legacy-companys-quide-to-innovation
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“The Middle Path to Innovation,” HBR, July-August 2024.
URL : https://hbr.org/2024/07/the-middle-path-to-innovation
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“Scaling Up Transformational Innovations,” HBR, November-December 2024.

PDF : https://hbp.app.box.com/s/ew6twu75btxgtknric672gn3nm8pw75t/file/1657439264798
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“Want Your Company to Get Better at Experimentation?” HBR, January-February 2025.
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